
[bookmark: _heading=h.gjdgxs]The Conversion Accelerator Launchpad Script Notes

Instructions: Save this document to your Google Drive or Word and use it as a place to add the content you come up with during the webinar scripting process in module two. While you can save your script within the AI Builder, I still recommend you place your content here so you can quickly copy and paste as needed while using the AI Builder. 

How to save this document: You can save this document to your Google Drive by going to “File,” and “Make a Copy.” Make sure to save it somewhere you will remember. This way you can edit right into the document directly. You can also go to “File,” and “Download” to save it as a Word document if you prefer that. 

Note: I can’t give you editing access to this document or you would be changing the master copy for everyone. Please follow the directions above and save a copy of this document for yourself.

========================================================================
[bookmark: _heading=h.30j0zll]OPS Offer Optimizer (Direct Selling Only)

What core offer do you want to optimize to sell on your Live Online Event?
1. Increased Audience Engagement: A Live Online Event mastery program helps professionals to create engaging content that captures the attention of their audience. This includes learning how to effectively use visuals, storytelling, and interactive elements to keep viewers interested and engaged throughout the Live Online Event

2. Improved Lead Generation and enhanced conversion: The program would teach strategies for attracting a larger audience to the Live Online Event, which in turn can lead to an increase in potential clients or customers. This could involve learning about SEO, social media promotion, and other digital marketing techniques. The program would provide insights into the psychology of selling, persuasive communication, and effective call-to-action strategies to boost conversion rates. One of the main desires is to convert more Live Online Event attendees into clients or customers. 

3. Enhanced Conversion Rates: The program would provide insights into the psychology of selling, persuasive communication, and effective call-to-action strategies to boost conversion rates. One of the main desires is to convert more webinar attendees into clients or customers. 

4. Mastery of Technical Aspects: A Live Online Event mastery program would also help professionals to become comfortable with the technical aspects of hosting a Live Online Event. This includes understanding how to use Live Online Event software, troubleshooting common technical issues, and ensuring a smooth and professional presentation.

5. Development of a Repeatable System: Finally, the program would help coaches, consultants, and service providers to develop a system for creating and delivering effective Live Online Events consistently. This includes planning, scripting, rehearsing, and refining their webinar strategy to ensure ongoing success.

1. Increase Attendance: One of the primary desires is to increase the number of attendees for their Live Online Event. A Live Online Event mastery coaching program can provide strategies and techniques to attract a larger audience, such as effective marketing strategies, creating compelling content, and leveraging social media platforms.

2. Improve Conversion Rates: Coaches, consultants, and service providers want to convert their Live Online Event attendees into clients or customers. The coaching program can help them learn how to effectively engage their audience, present their offerings in a compelling way, and follow up effectively to close the deal.

3. Enhance Presentation Skills: A well-presented Live Online Event can make a significant impact on the audience. The coaching program can help them improve their presentation skills, including how to structure their webinar, use visual aids effectively, and engage the audience through interactive elements.

4. Understand Analytics: Understanding Live Online Event analytics is crucial for measuring success and identifying areas for improvement. The coaching program can help them understand key metrics, such as attendee engagement, drop-off rates, and conversion rates, and how to use this data to improve future Live Online Events.

5. Save Time and Effort: Creating and hosting a successful Live Online Event webinar can be time-consuming. The coaching program can provide them with proven templates, scripts, and checklists to streamline the process and save time and effort. This can allow them to focus more on delivering value to their audience and less on the technical aspects of hosting a Live Online Event.

6. Mastering Technology: A coaching program can help individuals become more proficient with the technology and platforms used for webinars. This includes learning how to troubleshoot common technical issues, understanding how to use different features to enhance the Live Online Event experience, and becoming more comfortable with the technology to ensure a smooth and professional presentation.

7. Building Confidence: Live Online Event mastery coaching can help individuals build their confidence when presenting online. This can include strategies for dealing with nerves, techniques for engaging with the audience confidently, and tips for handling unexpected issues or questions.

8. Developing a Live Online Event Series: For those looking to host a series of Live Online Events, a coaching program can provide guidance on how to plan and structure the series, create a consistent brand and theme, and build momentum and audience engagement over multiple sessions.

9. Creating Engaging Content: The coaching program can help individuals learn how to create engaging and valuable content for their Live Online Events. This can include understanding what type of content resonates with their target audience, how to present complex information in an accessible way, and how to incorporate storytelling and other engaging techniques.

10. Building a Community: A successful Live Online Event can help build a community around a brand or topic. The coaching program can provide strategies for fostering a sense of community among webinar attendees, such as encouraging interaction and discussion, providing follow-up resources, and creating opportunities for attendees to connect with each other. 

11. Monetizing Live Online Events: For those looking to generate income from their Live Online Event, a coaching program can provide guidance on different monetization strategies. This can include understanding how to price webinars, exploring sponsorship opportunities, and learning how to sell products or services during or after the Live Online Event.

Write Your Core Offer Here:

	Coach people to generate more qualified leads for their Live Online Event registrations, improving show up rates and optimising Live Online Event webinar conversions




========================================================================

What is the biggest DESIRED OUTCOME your program or service helps your IDEAL BUYER obtain? 

Write Your Ideal Buyer’s Biggest Desired Outcome Here: 

	Higher Live Online Event conversions and revenue from Live Online Events




========================================================================

What are the potential PROBLEMS, OBJECTIONS, OR CHALLENGES that would stop your ideal buyer from obtaining that desired outcome?

Write a List of Your Ideal Buyer’s Biggest Problems, Objections, or Challenges Here: 

	Mindset
Poor webinar presentation not designed for conversion
Being unclear on target market
Unclear messaging that is malaligned with target market
Being unclear on offer and type of webinar to offer
Unaware of what an optimised landing registration page looks like
Lack of knowledge on how to market their Live Online Event
Lack of knowledge and belief in ability to convert
Unsure of how to set up and run a webinar - live and evergreen
Automations pre and post webinar to maximise show up rates and after Live Online Event conversions






========================================================================

What are the SOLUTIONS that you’re WILLING to provide to solve those problems?

Write a List of Potential Solutions to Address the Problems and Objections From The Previous Section:

	Nurturing belief in their ability to succeed
Developing messaging that positions them in the market place as a good solution - thought leadership
Coaching on target market clarity
Developing market tested messaging
Defining offer and value to become the logical choice
Coaching on marketing channels and building referral networks
Sales process coaching
Technical how to list
Templates for email automations



========================================================================

Pick Your Top 5 Solutions and Name Those Solutions

Write Your Top 5 Solutions Here: 

	Positioning for Attraction of Leads 
Developing a Live Online Event designed for conversion
Developing presentation and conversion skills
Landing page template
Email automations 



========================================================================

Creating Your Offer Stack

Slide: 94 (Direct Selling)

Add your Offer Stack Here:

	Review of presentation




========================================================================

Pricing Your Offer

Slides: 89-94 (Direct Selling)

Write Out Your Pricing Below:

	$997 or $97 a month



========================================================================

Offer Amplifiers- Urgency and Scarcity

Write Your Urgency Factors:

	



Write Your Scarcity Factors:

	



========================================================================

Writing Your Guarantees

Slide: 92 (Direct Selling)

Write Out Your Guarantee Below:

	



========================================================================
[bookmark: _heading=h.1fob9te]High-Interest Headlines

Slide: 1

Add Your Final Headline Here:

	



========================================================================
[bookmark: _heading=h.3znysh7]Bullet Point Builder

Add Your Bullet Points Here:

	



========================================================================
[bookmark: _heading=h.2et92p0]Intrigue & Excitement Opener

Slides: 1-5

Add Your First Five Slides Here:

	



========================================================================
[bookmark: _heading=h.tyjcwt]Discovery Story Designer

Slides: 9-14

Add Your Discovery Story Script Here:

	



========================================================================
[bookmark: _heading=h.3dy6vkm]Naming Your Roadmap Steps

Slides: 18, 34, and 50

Add Your Roadmap Steps Here:

	



========================================================================
[bookmark: _heading=h.1t3h5sf]Crafting Your Step Descriptions

Slides: 19, 35, and 51

Add Your Roadmap Descriptions Here:

	



========================================================================
[bookmark: _heading=h.4d34og8]Sharing Why Each Step is Important (Context)

Slides: 20, 36, and 52

Share Why Each Roadmap Step is Important Here:

	



========================================================================
[bookmark: _heading=h.2s8eyo1]Insights, Common Objections, False Beliefs

Slides: 21-24 for Step 1, 37-40 for Step 2, and 53-56 for Step 3

Add Your Insights, Objections, and False Beliefs Here:

	



========================================================================
[bookmark: _heading=h.17dp8vu]Creating Sub-Steps Within Each Step

Slides: 26-28 for Step 1, 42-44 for Step 2, and 58-60 for Step 3

Add Your Roadmap Sub-Steps Here:

	



========================================================================
[bookmark: _heading=h.3rdcrjn]Sales Call Structurer (Lead Generation Only)

Slides: 72-76

Add Your Call Name and What People Get Here:

	



========================================================================
